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Questions from serial no. 1 to 14 are Multiple Choice Questions carrying one
mark each. You have to write the correct option in your answer book.

Questions from serial no. 15 to 23 carry two marks each. Answers to such
questions should normally not exceed 70 words each.

Questions from serial no. 24 to 29 carry three marks each. Answers to such
questions should normally not exceed 100 words each.

Questions at serial no. 30 and 31 carry five marks each. Answers to these
questions should normally not exceed 150 words each.
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Which of the following is a Shopping Product ?

(a) T.V.Set

(b)  Raw Material

(c) Sugar

(d Milk
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The various stages in the life cycle of a product are listed in the following
order :

(a) Introduction, Growth, Maturity, Saturation, Decline
(b) Introduction, Growth, Saturation, Maturity, Decline
(c) Growth, Introduction, Saturation, Maturity, Decline

(d)  Introduction, Maturity, Saturation, Growth, Decline
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The following of these are used for packaging of wheat :
(a)  Wooden Boxes

(b)  Cardboard Boxes

(¢)  Jute Sacks

(d) Plastic Buckets
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Under this pricing policy, different customers are charged different
prices :

(a)  Skimming-the-cream
(b)  Penetrating
(c) Follow-the-leader

(d)  Discriminating
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Skimming-the-cream pricing policy should not be adopted when

(a)  the product is new and is a speciality product.

(b) heavy expenses have been incurred on the development and
introduction of the product.

(c) demand is to be restricted to the level which can be easily met.

(d)  the demand for the product is highly elastic.
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If one of the firms in an industry sets the price of the product and all
other firms sell at the same price, it will be called

(a) Non-competitive price
(b)  Option less price
(c) Follow-the-leader price

(d) Non-discriminatory price
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They bring buyers and sellers together and negotiate purchase or sale on
behalf of others :

(a) Brokers
(b) Wholesalers
(e) Retailers

(d)  Cooperative stores
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Harihar General Store in your locality keeps all kinds of goods required
by local residents for their daily use. This is an example of

(a)  Aretail shop

(b) A departmental store
(c) A multiple shop

(d)  None of the above
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One of the following is an element of Promotion Mix :
(a)  Product
(b)  Price
(c) Personal selling

(d) Plant location
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With reference to Newspaper Advertising, one of the following
statements is not correct :

(a) It is suitable for consumer products of mass appeal.

(b) It can be used to communicate even with those people who are
illiterate.

(c) It is a good source of income to newspapers.

(d)  Cost of advertisement per reader is relatively low.
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Which of the following statements is correct ?

(a)  Personal selling is also known as Salesmanship.

(b)  Advertisement and Publicity have the same meaning.

(c) Marketing promotion may also be called Sales promotion.

(d)  Personal selling is not a component of Promotion mix.
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Social Media Marketing involves
(a)  Advertising in newspapers
(b)  Advertising on T.V.

(c) Using website

(d)  Using posters, hoardings, electronic displays, etc.
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One of the following is a characteristic of service :

(a) It can be touched or viewed

(b) It can be stored

(c) It cannot be separated from the service provider

(d) It can be produced in anticipation of demand
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One of the following is the name of a Social Networking site :

(a) Microsoft

(b) Excel
(¢) Twitter
(d) Java
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Distinguish between Consumer products and Industrial products.

16. fafsme 3cure = g1d 8 2 Q1 3eren € | 2

What are speciality products ? Give two examples.

17. e geu-feir Hifd @ 2 2 v g i | 2

What is Penetrating Price policy ? Give one example.

18. ‘@AM TE eI H IR T HIWT | 2

Differentiate between ‘Cost’ and ‘Price’.

19. R FAT §C IS % T fa=iTom 1 Tk 39y H1eam gamsey | 2
Giving reasons, suggest a suitable media of advertising for a
Refrigerator.

20. fIsha YaaH o fTC g T3 Sl &1 Th A1 a1 Toh g G | 2

Give one advantage and one disadvantage of distributing free samples for

sales promotion.
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Explain any two problems faced in Service Marketing.
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Give one advantage and one limitation of online marketing.
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What is Social Media ? Write the names of two Social Media sites.
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“What is convenience product for one person may be a shopping product

for another.” Explain with the help of examples.
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Explain any three factors affecting Price Determination.
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Mention the services provided by the retailers to the consumers.
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What are the differences and similarities between wholesalers and large
scale retailers ? Explain briefly.
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What is Mail Order Business ? For what type of goods is it not considered
suitable ?
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One of your friends wants to buy a pair of shoes online. Explain to him
the procedure of doing so.
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What are Departmental Stores ? State any four advantages and four

demerits of departmental stores.
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“The maintenance of ethical standards in all forms of advertising is

essential if advertising is to fulfil its proper function as a marketing tool.”

Support this statement explaining the functions of advertising.
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